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Agenda February 7, 2013

7:45am – 8:40am Breakfast and Registration

8:40am – 8:50am Conference Kick-off
Daniel R. McCarthy, Partner, DeSilva + Phillips
Roland A. DeSilva, Chairman and Managing Partner, DeSilva + Phillips

8:50am – 9:10am The 2013 Deal Outlook: Trends and Opportunities
Daniel R. McCarthy, Partner, DeSilva + Phillips

9:10am – 9:40am Keynote Interview:
Interviewer:

Stephanie N. Mehta, Executive Editor, Fortune
Speaker:

Robert Thomson, CEO, News Corporation

9:40am – 10:15am Panel: Adapting to Changing Media Platforms
Moderator:

Russell Adams, Editor – Markets, The Wall Street Journal
Panelists:

Paul Bascobert, COO, Bloomberg Media
Elisabeth DeMarse, Chairman, CEO and President, The Street, Inc.
Ann Sarnoff, COO, BBC Worldwide America

10:15am – 10:30am Disruptor: [x+1] – The Leading Enterprise Data Management Platform for Online
Marketers
Speaker:

John Nardone, CEO

10:30am – 10:45am Coffee Break

10:45am – 11:20am Panel: The Impact of Workflow Innovation on Information Industry M&A
Moderator:

Russell Perkins, Founder and Managing Director, InfoCommerce Group
Panelists:

C.J. Brucato III, Partner, ABRY Partners
Ninan Chacko, CEO, PR Newswire
Kevin Marcus, President and COO, Ipreo

11:20am – 11:55am Panel: Innovative Business Models and Sources of Revenue in Software Services and
Commerce
Moderator:

Sucharita Mulpuru-Kodali, Vice President and Principal Analyst, Forrester Research
Panelists:

Scott Levine, Managing Director, Time Warner Investments
Stephanie K. Schnabel, Managing Director – Corporate Development, Accenture
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11:55am – 12:15pm Interview: Chrystia Freeland
Interviewer:

Nicholas Lemann, Dean and Henry R. Luce Professor of Journalism, Columbia
Journalism School

Speaker:
Chrystia Freeland, Editor, Thomson Reuters Digital, and author of Plutocrats: The Rise
of the New Global Super-Rich and the Fall of Everyone Else

12:15pm – 12:45pm Presentation: The Billion Dollar Lab: a Glimpse into the Future!
Speaker:

Alan Wurtzel, President, Research & Media Development, NBC

12:45pm – 2:00pm Lunch

2:00pm – 2:35pm Panel: Innovation and Creativity
Moderator:

Sree Sreenivasan, Chief Digital Officer, Columbia University
Panelists:

Andrew Essex, CEO, Droga5
Michael Lebowitz, Founder and CEO, Big Spaceship
David Zilberman, Venture Capital Partner, Comcast Ventures

2:35pm – 2:50pm Disruptor: Matterhorn Transactions – Bringing Transparency to Transaction Agreements
Speakers:

Donald R. Carlson, CEO
Suzanne Petren-Moritz, Vice President and Managing Director, Lexis Practice Advisor

2:50pm – 3:20pm Keynote Conversation: The Future of Publishing and Education
Participants:

Andrew S. Rosen, Chairman and CEO, Kaplan
Richard Sarnoff, Senior Advisor, KKR

3:20pm – 3:55pm Panel: The Key Drivers of Education Transactions
Moderator:

Rik Kranenburg, Industry Partner – Education, DeSilva+Phillips
Panelists:

Diana Rhoten, Chief Strategy Officer, Amplify
Bethlam Forsa, Former Executive Vice President, Houghton Mifflin Harcourt
Vineet Madan, Senior Vice President – Strategy & Corporate Development,McGraw-Hill
Education

3:55pm – 4:10pm Disruptor: Work Market
Speaker:

Jeffrey S. Wald, Founder and COO
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4:10pm – 4:45pm Panel: How Major Publishers are Transforming Their Businesses
Moderator:

Jack Griffin, CEO, Empirical Media
Panelists:

Ed Kelly, President and CEO, American Express Publishing Corporation
David Kieselstein, CEO, Penton Media
Geoff Wilmot, CEO, Centaur Media, plc

4:45pm – 5:00pm Disruptor: Thuzio – Creating Unforgettable Experiences with Professional Athletes
Speakers:

Tiki Barber, Co-Founder & Chairman
Mark Gerson, Co-Founder & Chairman

5:00pm – 6:00pm Cocktail Reception
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winning monthly. From 1994 to 1996, he was the FT’s foreign news editor in London, overseeing the paper’s
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Prior to joining Bloomberg, Bascobert was chief marketing officer for the consumer Media Group of Dow
Jones & Company, a di
and created new revenue opportunities for The Wall Street Journal, Barron’s, WSJ.com, MarketWatch.com,
and Barrons.com helping the Journal become the newspaper with the most
States. Previously, Bascobert served as senior vice president of operations for the Consumer Media Group.
In this capacity he oversaw information technology, customer service, printing and distribution.

Before joining Dow
marketing for Exchange Solutions Inc., Braun Consulting, and Vertex Partners. He began his career as a
systems engineer at General Motors Corporation. Bascobert also serve
Committee of the MPA

Bascobert Holds a BS in Electrical Engineering from Kettering University and an MBA in Finance from The
Wharton School of the Un
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Elisabeth DeMarse was appointed Chairman, President and Chief Executive Officer Of TheStreet
(NASDAQ: TST) in March 2012.
LLC, an online news service. Prior to
created by acquiring the assets of ClickSuccess i
the acquisition and buildout of numerous credit
Bankrate, Inc., engineering the turnaround of the company, driving exponential growth
million in shareholder value. Bankrate was acquired for $560M by APAX in 2009; in August, 2010 Bankrate
acquired Creditcards.com for $145M. Elisabeth spent a decade as chief marketing officer for Bloomberg LP
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CEO & COO
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-
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CEO
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-
MARIA TAYLOR

GROUP PUBLISHER

TAUNTON PRESS
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PRESIDENT
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